
 

 
 

Now Hiring: Integrated Marketing & Communications Manager 
 
Are you an enthusiastic marketing/communications professional with a passion for education and looking for 
a dynamic part-time position? The Oak Park Education Foundation (OPEF), an independent non-profit 
focused on STEAM enrichment, is seeking a new Integrated Marketing and Communications Manager. 
This is an exciting opportunity for a resourceful, creative, personable and organized individual to join our 
small, committed team. Our ideal candidate knows how to tell our story, build our brand across multiple 
platforms, and manage multiple short- and long-term projects on deadline with great attention to detail.  
 
This is an hourly staff position averaging 25 hours/week, 44 weeks/year (we follow the school calendar with 
one month off in the summer after BASE Camp ends). We offer a flexible schedule and the ability to work 
remotely when needed. 
 
The Integrated Marketing and Communications Manager reports to the OPEF Executive Director and works 
closely with the entire OPEF team and select Board members to develop and execute on our marketing 
strategy. Our organization–and the community and schools we serve–are committed to diversity at all levels; 
we strongly encourage candidates of color to apply.  

This role is focused on two key objectives: 
1. Tell our story, build our brand and engage our audiences in the community 

● Partner with schools, teachers, PTOs and program coordinators to visit schools, promote our 
programs and enhance our brand awareness in the community. 

● Create and execute integrated marketing plan in support of OPEF programs, 
promotions and events across communication channels 
○      social media, website, local media, newsletter, posters, etc.  

● Create, update and deliver relevant and engaging content across multiple 
communication channels  
○      Photos, news and blogs on OPEF’s website 
○      Engaging newsletter content to targeted audiences; update and build mailing lists to 
segment those audiences 
○      Posts/crossposts on OPEF and partner social media channels (Facebook, 
Instagram, Twitter, etc.) 

● Build excitement and customer base for BASE Camp with registration promotions and 
storytelling during camp. 

● Strategically manage and measure social media presence  
● Work with local media to expand OPEF’s visibility in the community  
● Represent OPEF at school/community events 

 

https://www.opef.org/


 
2. Work effectively with OPEF team and board to manage annual projects and events 

● Manage creation of OPEF’s Annual Report, in close collaboration with executive director 
and freelance designer  

● Support specific events aimed at community engagement 
● Develop and execute marketing plan for Bingo Bash, our annual fundraiser event, in 

close collaboration with development director 

 
Skills and Attributes 

● Bachelor’s degree (preferred) 
● Minimum of one year of relevant experience, ideally in non-profit marketing 
● A proactive, resourceful, fast-thinking individual who can thrive in a small, entrepreneurial 

environment  
● Nimble with online marketing tools, either through experience or demonstrated ability to learn new 

systems with limited training. Tools include: 
○ Social media channels; Mailchimp or other email software; Wordpress or other content 

management software; design tools (e.g. Canva and/or Adobe Creative Suite) 
● Excellent organizational skills and attention to detail  
● Excellent interpersonal and communication skills, both written and oral  
● Enthusiasm for developing relationships with OPEF’s constituents  
● Ability to track results and work within a budget  
● Ability to manage multiple projects with clear deadlines  

 

The Oak Park Education Foundation is a privately funded nonprofit organization that brings artists, 
architects, scientists, and technology experts into K-8th grade classrooms at every District 97 school. 
Our professional partners share their passion for learning while delivering more than 4,700 hands-on, 
minds-on experiences each school year. OPEF also runs BASE Camp, exceptional STEAM-focused 
summer enrichment delivered in a fun, collaborative environment; BASE Camp helps to fund OPEF's 
free in-school programming.  

Interested candidates should familiarize themselves with OPEF (via our website and social media channels) 
and send a cover letter, writing sample and resume to Tracy Dell’Angela Barber, OPEF Executive Director, at 
employment@opef.org. Please write “Integrated Marketing & Communications Applicant” in your subject line. 
Applications will be reviewed on a rolling basis and accepted until the position is filled.  
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